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THE MERRITT TYPEWRITER

¢ 7This is exact copy of The "MERRITT'S" work.
wIt is equal to that of any High Priced Type-
gWriter. Relieves fatigue from steady use of
pen. Improves spelling and punctuation. Inter-.
ests and instructs children. The entire corres-
tpondence of a business house can be done with
tit. Learned in a half hour from directions.
Prlnts capitals, small letters, figures and
:oharacters,——?S in all. Price $15, complete.

: A Simple, Compact Machine, Prints from elear METAL type.

"Y' JHL Hod

Can poth DUPLICATE and MANIFOLD.
This no other Iow-pricod Typewritor -

can do. Prints equal to the Hundred

Dollar Machines. No Ribbon to Wear out,

Sumnt the Fingers or Paper. Gives
Perfect allgnment and Gireater Speed
than pny but & High-priced Machine,
What you want is & MERRITT.

The MERRITT is an Unique, Useful and Beauﬂful Chﬂstmas,
New Year's or Birthday Present.

Write for Ciroulars, Valuntary Testimonlals and Swomn-to Speed Test of 50 Werds 2 Mizate,

o mATAMEL | YON MANUFACTURING CO.,

59 FIFTH AVE, NEW YORK CITY,
SOLE AGENTS.

Mention this publication.
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The WORLD TY PhWRITER 15 the only
one that can be convenicntly carnied by the Lifestyle

traveler and can be used anywhere, modeled?

FIRST-CLASS. RAPID. DURABLE.

hﬁmor $ ' 5 " Cmum

Cnnbvabao. Addocan Typewrime Depart. Pors Mo Co,
Frotoe, NewYork, Chicagn
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NO DIET - NOBATHS
NO EXERCISE/
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Allow me to introduce to you the

ARKINSON

GAs COOKER
THE FRIEND OF THE FAMILY
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